
Journal of Applied Sport Management Journal of Applied Sport Management 

Volume 5 Issue 3 Article 1 

2013 

Front Matter Front Matter 

Follow this and additional works at: https://trace.tennessee.edu/jasm 

 Part of the Business Commons, Education Commons, and the Social and Behavioral Sciences 

Commons 

Recommended Citation Recommended Citation 
(2013) "Front Matter," Journal of Applied Sport Management: Vol. 5 : Iss. 3. 

Available at: https://trace.tennessee.edu/jasm/vol5/iss3/1 

This article is brought to you freely and openly by Volunteer, Open-access, Library-hosted Journals (VOL Journals), 
published in partnership with The University of Tennessee (UT) University Libraries. This article has been accepted 
for inclusion in Journal of Applied Sport Management by an authorized editor. For more information, please visit 
https://trace.tennessee.edu/jasm. 

https://trace.tennessee.edu/jasm
https://trace.tennessee.edu/jasm/vol5
https://trace.tennessee.edu/jasm/vol5/iss3
https://trace.tennessee.edu/jasm/vol5/iss3/1
https://trace.tennessee.edu/jasm?utm_source=trace.tennessee.edu%2Fjasm%2Fvol5%2Fiss3%2F1&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/622?utm_source=trace.tennessee.edu%2Fjasm%2Fvol5%2Fiss3%2F1&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/784?utm_source=trace.tennessee.edu%2Fjasm%2Fvol5%2Fiss3%2F1&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/316?utm_source=trace.tennessee.edu%2Fjasm%2Fvol5%2Fiss3%2F1&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/316?utm_source=trace.tennessee.edu%2Fjasm%2Fvol5%2Fiss3%2F1&utm_medium=PDF&utm_campaign=PDFCoverPages
https://trace.tennessee.edu/jasm/vol5/iss3/1?utm_source=trace.tennessee.edu%2Fjasm%2Fvol5%2Fiss3%2F1&utm_medium=PDF&utm_campaign=PDFCoverPages
https://trace.tennessee.edu/jasm


The Journal of Applied Sport Management  is a peer-reviewed scholarly journal that 
provides cutting-edge applied research in the field of sport management. The mission of 
the journal is to develop, advance, disseminate, promote, and preserve knowledge within 
the academic discipline of sport management by providing an outlet that is both ground-
ed in academic theory and driven by the needs of practitioners and the environment of 
the sport industry. Areas of interest include, but are not limited to, the following sport 
management subdisciplines: organizational behavior/theory, marketing, law, economics, 
finance, facility/event management, communication and media relations, sponsorship 
and sales, and governance, and ethics. The journal is published in cooperation with the 
Southern Sport Management Association (SSMA).

The Journal of Applied Sport Management (print: ISSN 2327-0179, online: 2327-
0187) is published and printed quarterly by Sagamore Publishing LLC, 1807 N. Federal 
Drive, Urbana, IL, 61801. Subscription information: Library/Institution rate is $299.00 
per year; Individual rate is $65.00.  Inquiries should be emailed to Sagamore Publishing 
Customer Service at journals@sagamorepub.com.

 
Send address correspondence concerning subscriptions and change of address to:   

Membership/Subscription Department
Journal of Applied Sport Management

,Sagamore Publishing LLC, 1807 N. Federal Drive, Urbana, IL 61801
Make check or money order payable to: Sagamore Publishing  

POSTMASTER:  Send address changes to Journal of Applied Sport Management,  
Sagamore Publishing LLC, 1807 N. Federal Drive, Urbana, IL, 61801. Periodical postage 
paid at Urbana, Illinois, and at additional offices.  

Copyright © 2013 by the Southern Sport Management Association. 

i





iii

Robert Baker
	 George Mason University

Thomas A. Baker III
	 University of Georgia

Gonzalo Bravo
	 West Virginia University

Jennifer Bruening
	 University of Connecticut

Beth Cianfrone
	 Georgia State University

Aaron Clopton
University of Kansas

R. Brian Crow
Slippery Rock University

Ronald Dick
Duquesne University

Stephen W. Dittmore
University of Arkansas

Anthony W. Dixon
Troy University

Joris Drayer
Temple University

Andrea Eagleman
Massey University

Janet Fink
University of Massachusetts

Dr. Damon P. S. Andrew, Editor
Louisiana State University

Dr. Mathew B. Walker, Associate Editor
Texas A & M University

EDITORIAL BOARD

Benjamin Goss
Stetson University

Dianna Gray
University of Northern Colorado

Robin Hardin
University of Tennessee

Colby Jubenville
Middle Tennessee State University

Heather Lawrence-Benedict
Ohio University

Angela Lumpkin
University of Kansas

J. Michael Martinez
Troy University

John Miller
Troy University

Paul Pedersen
Indiana University

Dennis R. Phillips
University of Southern Mississippi

Lynn Ridinger
Old Dominion University

James Reese
Drexel University

James J. Riordan
Florida Atlantic University

Academicians



iv

Sally Ross
Grand Valley State University

Donald P. Roy
Middle Tennessee State University

Tim Ryan
University of Memphis

Michael Sagas
University of Florida

Chad Seifried
Louisiana State University

Jeffrey L. Stinson
Central Washington University

G. Clayton Stoldt
Wichita State University

Greg Sullivan
Otterbein University

William Sutton
University of South Florida

Samuel Todd
Georgia Southern University

Brian Turner
Ohio State University

Hal Walker
Elon University

Erianne Weight
University of North Carolina at Chapel Hill

Warren Whisenant
University of Miami

Robert Zullo
Seton Hill University



Craig Angelos
Associate Director of Athletics/Compliance
University of South Florida
 
Nick Assenmacher
Client Services Representative
Ticketmaster, Inc.
 
Leon Barmore
Head Coach (Retired)/Basketball Hall of Famer
Louisiana Tech Women’s Basketball
 
J. W. Cannon
Senior Project Lead–Sponsorships and Events
United Parcel Service
 
Rob Fasoldt
Director of Ticket Sales and Services
St. Louis Cardinals
 
Jennifer Gibbs
Assistant Commissioner/SWA
Ohio Valley Conference
 
Scott Gines
Vice President of Intercollegiate Athletics 
   and Campus Recreation
Texas A&M University–Kingsville
 
Greg Herring
Assistant Director of Athletics/Marketing
Northern Illinois University
 
Chauntelle Johnson
Aquatics Director
Mercer Island Country Club
 
Jen Lohrman
Group Sales Executive
St. Louis Blues/Scottrade Center
 

Tim Lynde
Vice President/Television
IMG College
 
Mark Meadows
Executive Director
BBVA Compass Bowl

Chuck Mitrano
Commissioner
Empire 8 Athletic Conference
 
Michael Moleta
Senior Associate Athletic Director
Texas Southern University
 
Michael Montoro
Director of Football Communications
West Virginia University
 
Don Oberhelman
Director of Athletics
California Polytechnic State University
 
Steve “Ole” Olson
SGFsoccer.com
SWsoccerAllStars.com
 
Tom Patterson
Sr. Director of Consumer Marketing 
   and Ticketing
Talladega Superspeedway
 
Jim Schaus
Director of Athletics
Ohio University
 
Kenneth “Ziggy” Siegfried
Senior Associate Director of Athletics/
   Development
California State University, Bakersfield
 

PractitionersWilliam Sutton
University of South Florida

Samuel Todd
Georgia Southern University

Brian Turner
Ohio State University

Hal Walker
Elon University

Erianne Weight
University of North Carolina at Chapel Hill

Warren Whisenant
University of Miami

Robert Zullo
Seton Hill University

v


	Front Matter
	Recommended Citation

	Front Matter

